
Building Capacities for Effective Communication of the 

Benefits of the Recovery and Resilience Plans

30 April 2024 | 10.00 ï 12.00 CET

First training:

EU communication and visibility requirements on RRP 
communication



Before we start

To ensure call quality, your microphones are turned off.

If you have a question, please, type it in the call chat, or save it for the 

Q&A session at the end of the training. When the speakers call for 

questions, you can raise your hand and organisers will unmute your 

microphone.

Please respect speakers and other participants during the training.

Please note that the training is being recorded. The recording will be 

shared upon the request of the Member States.



Time Activity

Agenda

Objective

The objective of this training is 

to emphasise the role of 

effective communication in the 

successful execution of 

Recovery and Resilience Plans 

(RRPs), with a focus on 

applying EU guidance, 

templates, and best practices. 

Participants will acquire an 

understanding of the 

importance of clear 

communication and receive 

practical examples to enhance 

communication efforts. 

10.00 ï 10.05 Opening by PricewaterhouseCoopers

10.05 ï 10.10 Opening remarks by the DG REFORM, European Commission

10.10 ï 10.25
Importance of effective communication in the implementation of the 

RRPs ï DG ECFIN, European Commission

10.25 ï 11.50
Application of the EU guidance on RRPs communication, templates 

and best practice examples (including 10-minute break)

11.50 ï 12.00 Q&A session and closing



Raimonds is a Managing 

Director in PwCôs Advisory 

Department with over 20 years of 

project management, consulting 

and M&A experience in the U.S. 

and Baltic countries. He 

specialises in complex project 

management, corporate and 

M&A strategy development and 

value creation. He has delivered 

complex global and EU wide 

projects for multiple clients, 

including U.S based Fortune 500 

companies, European 

Commission, EBRD and EIB.

Radu is a Policy Officer and 

Project Manager responsible for 

RRF coordination in Horizontal 

Policies Unit of DG REFORM, 

European Commission. 

Previously he worked for Frontex, 

European Parliament, and 

several NGOs. He has over 5 

years experience in project 

management, stakeholder 

engagement, and 

policy analysis in public and civil 

society sectors.

Ieva is a strategic director at 

KomunikǕcijas aǥentȊra 

(Edelman Affiliate). Ieva has 

experience of over 20 years in 

the field of communication, 

consulting clients in financial, 

retail, IT and technology 

industries on strategic 

communication, media relations, 

crisis communication, B2B and 

B2C communication. She has 

been part of extensive public 

sector campaigns: euro launch in 

Latvia; vaccination against 

COVID-19.

Gabriela is a press 

officer focusing on the RRF, in 

the Communication and Inter-

Institutional Relations unit at DG 

ECFIN, European Commission. 

She is a Spanish official with a 

background in economics and 

trade. She has worked as a 

journalist at El País's specialized 

economic newspaper and has 

approximately 10 years of 

professional experience in the 

private media sector.

Dita is a Manager at 

PricewaterhouseCoopers Legal 

Latvia. She has over 12 years of 

legal experience and more than 

10 years of experience in 

analysis of legislation and 

enforcement, as well as public 

sector transformation. 

She has very extensive 

experience in policy planning, 

strategy and also assessing the 

compliance of activities with 

regulatory enactments.

Speakers for todayôs training 

Raimonds 

Dauksts

Radu 

Danu

Gabriela

Diaz Figuls

Dita

DzǛrviniece

Ieva 

StȊre

KomunikǕcijas aǥentȊra 

(Edelman Affiliate)
PricewaterhouseCoopersDG ECFINDG REFORMPricewaterhouseCoopers



Warm-up questions



Warm up questions (1/2)

If you could summarise the essence of 

RRP communication in one word, what 

would it be? 

Please write it in the chat.



Warm up questions (2/2)

Which word best represents your feelings 

about diving into the topic of EU visibility 

requirements today? 

Please write it in the chat.



Opening remarks by 

the DG REFORM



OBJECTIVE

To assist national authorities 

in improving their capacity to 

prepare, amend, implement 

and revise Recovery and 

Resilience Plans (RRPs) 

pursuant to Regulation (EU) 

2021/241.

IMPACT

Ensured visibility and 

transparency in the RRPs 

governance and 

implementation, leading to 

increased awareness of their 

valuable contributions 

and benefits.

OUTCOME

Enhanced capacities to carry 

out effective communication 

to stakeholders, media, and 

the general public in relation 

to the implementation 

of the RRPs.

DURATION 

(15 MONTHS)

October 2023 ï 

January 2025

8 MEMBER STATES

Project objective, outcome and impact



Planned training sessions

Training No 1 TODAY 

EU communication and visibility requirements 

on RRP communication

April 30 (online) | 10:00 ï 12.00 CET 

1.

2. Training No 2

Strategic RRP communication planning

May 16 (online) | 10:00 ï 12:30 CET 

3. Training No 3

Communication tools, channels and content

June 5 (hybrid) | 10:00 ï 16:30 CET

Training No 4

Stakeholder engagement and media relations

September 12 (online) | 10:00 ï 12:00 CET

4.

5. Training No 5

Efficient use of digital communication tools

September 19 (hybrid) | 10:00 ï 16:30 CET

6. Training No 6

Effective communication in crisis situations

October 10 (online) | 10:00 ï 12:00 CET



Importance of 

effective 

communication in the 

implementation of 

the RRPs



ÅWith the help of the NextGenerationEU:

ÅOver 28 million megawatts-hours in

energy consumption saved;

Å5.6 million additional households have

internet access via very high-capacity

networks;

Å9 million people in the EU benefitted

from protection measures against

climate-related disasters.

Mid-term evaluation report of the RRF

contributing to our climate 
and digital objectives 

40 % of expenditure for 

CLIMATE investments and 
reforms 

26 % of expenditure to 

foster the DIGITAL transition 

Recovery and 
Resilience Facility:



Growing need to 
inform the public



Visibility and communication requirements

ÅArt.34(2): ñThe recipients of Union funding shall acknowledge the origin and 

ensure the visibility of the Union funding, including, where applicable, by 

displaying the emblem of the Union and an appropriate funding statement 

that reads ófunded by the European Union ïNextGenerationEUô, in particular 

when promoting the actions and their results, by providing coherent, effective 

and proportionate targeted information to multiple audiences, including the 

media and the public.ò

ÅVisibility requirements similar to what is required under Cohesion Policy



Visibility and communication requirements

ÅEnshrined in RRF Regulation (Art. 34) and financing agreement (Art. 10):

ÅStrategy

ÅEU emblem 

ÅSingle web space 

ÅAcknowledge origin and ensure visibility of Union funding



Communication tools

ÅGuidance to Member States

ÅQ&A repository

ÅRecovery and Resilience website

ÅInteractive map of RRF measures

ÅRecovery and Resilience Scoreboard

ÅSocial media

ÅInformEU



Communication tools

ÅGuidance to Member States

Communicating and raising EU visibility - European Commission (europa.eu)

ÅQ&A repository The Commission stands ready to support 

Member States in communicating about the 

RRF.

Questions can be sent to:

EC-RECOVER@ec.europa.eu

ECFIN-A4-PRESS-TEAM@ec.europa.eu

https://commission.europa.eu/funding-tenders/managing-your-project/communicating-and-raising-eu-visibility_en
mailto:EC-RECOVER@ec.europa.eu
mailto:ECFIN-A4-PRESS-TEAM@ec.europa.eu


RRF website



ÅRRF interactive map features over 1000 projects (2000 pins) 

and 

ÅUpdated quarterly.

State of the map

https://commission.europa.eu/business-economy-euro/economic-recovery/recovery-and-resilience-facility_en


Recovery and Resilience Scoreboard



Social media



Social media



ÅRRF annual events, bringing together key 

stakeholders, institutions and recipients of RRF 

funding.

RRF annual events



Going forward



ÅThe Commission and the Belgian Presidency 

organised this event marking the publication 

of the mid-term evaluation of the Recovery 

and the Resilience Facility. 

RRF and European Strategic Investments 
Conference



Videos

Portugal

Greece Belgium

https://vimeo.com/insbrusselsmasters/review/928473104/d5472f5017
https://vimeo.com/insprod2/review/928464833/44de343153
https://vimeo.com/insbrusselsmasters/review/927184509/334ea68cd3


Videos



Application of the EU 

guidance on RRP 

communication, 

templates and 

practical examples



Legally binding 

requirements 



Specific rules are outlined in the Agreements 

to comply with provisions of the Regulation

Regulation (EU) 2021/241 of the European Parliament 

and of the Council 

Art. 34 - Information, communication and publicity

RRF Financing

Agreement 

Art. 10 ï Publication of 

information, visibility of 

Union funding and right of 

use

RRF Loan Agreement 

Art. 19 ï Publication of 

information, visibility of 

Union funding and right of 

use

Target groups: anyone who monitors or implements 

communication activities on RRP.

Specific target groups:

ÅRRP coordinating authority

ÅAuthorities involved in the management of the RRP

ÅBeneficiaries of the RRP funding

ÅPublic: any person

RRF specific legally binding requirements. Target groups

https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A32021R0241


The Commission may engage 

in communication activities to 

ensure the visibility of the 

Union funding for the financial 

support envisaged in the 

relevant recovery and resilience 

plan, including through joint 

communication activities with 

the national authorities 

concerned. The Commission 

may, as appropriate, ensure that 

support under the Facility is 

communicated and 

acknowledged through 

a funding statement.

The recipients of Union funding shall 

acknowledge the origin and ensure the 

visibility of the Union funding, including, 

where applicable, by displaying the emblem 

of the Union and an appropriate funding 

statement that reads ófunded by the 

European Union ï NextGenerationEUô, in 

particular when promoting the actions and 

their results, by providing coherent, effective 

and proportionate targeted information to 

multiple audiences, including the media and 

the public.

The Commission shall implement 

information and communication actions 

relating to the Facility, to actions taken 

pursuant to the Facility and to the results 

obtained. The Commission shall where 

appropriate inform the representation 

offices of the European Parliament of its 

actions and involve them in those actions.

Financial resources allocated to the Facility 

shall also contribute to the corporate 

communication of the political priorities of 

the Union, insofar as they are related to the 

objectives referred to in Art. 4. Art. 4 

relates to general and specific objectives.
More details in the next slides

Regulation (EU) 2021/241(Art. 34) 

1 2 3



Types of the EU emblem ï NextGenerationEU (1/2)

Horizontal emblem positive version Vertical emblem positive version

Horizontal emblem negative version Vertical emblem negative version

Regulation (EU) 2021/241(Art. 34), 

RRF Financing Agreement (Art. 10), 

Loan Agreement (Art. 19).

òé by displaying the emblem of the 

Union and an appropriate funding 

statement that reads ófunded by the 

European Union ï 

NextGenerationEUôéò

1. European Commission, 2021. The use of the EU emblem in the context of EU programmes, 2021-2027: Operational 

guidelines for recipients of EU funding

2. European Commission, (n.d.). Download centre for visual elements Ą NextGenerationEU

https://commission.europa.eu/system/files/2021-05/eu-emblem-rules_en.pdf
https://commission.europa.eu/system/files/2021-05/eu-emblem-rules_en.pdf
https://ec.europa.eu/regional_policy/information-sources/logo-download-center_en


Types of the EU emblem ï NextGenerationEU (2/2)

The colour of the emblem and the 

funding statement is decided based 

on the printing background. 

Horizontal emblem 

monochrome reproduction

Vertical emblem 

monochrome reproduction

If only one Pantone colour is available 

(Reflex Blue is used)

If only one Pantone colour is available 

(Reflex Blue is used)



Languages of the EU emblem ï NextGenerationEU 

The Commission has created ready-

to-use EU emblem and funding 

statement elements that can be 

used in all communication materials. 

These are available in all EU 

languages and in all colours 

and in both horizontal and 

vertical formats. 

The ready-to-use funding 

statements can be downloaded at 

the Download centre for visual 

elements (under 

NextGenerationEU).

https://ec.europa.eu/regional_policy/information-sources/logo-download-center_en
https://ec.europa.eu/regional_policy/information-sources/logo-download-center_en


Sometimes only monochrome print is 

possible in which case the beneficiaries 

can choose between reflex blue and 

black outline. 

On bright backgrounds, beneficiaries 

can opt for the positive version of the 

logo (funding statement in blue).

Use of the EU emblem ï NextGenerationEU

On dark backgrounds, such as black & 

white photos, the negative version 

(funding statement in white) is the ideal 

choice.



Protection area and size of the EU emblem ï NextGenerationEU 

Protection area

The protection area must remain free of competing texts, 

logos, images or any other visual element that could 

compromise its good legibility.

Minimum size

The minimum height of the EU emblem must be 1 cm.

When using the EU funding statement in a small size, we 

highly recommend using the horizontal version. 

x

x
x

x

x

x

x

x

x

x

x
x

x

x

x

x

1 cm 1 cm



Placement of the EU emblem with the funding statement on 

communication material

The EU emblem, in conjunction with the funding statement, 

must be prominently featured on all communication 

material, such as printed or digital products or websites and 

their mobile version, intended for the public or for participants.

The placement of the EU emblem should not give the 

impression that the beneficiary or third party is connected 

in any way to the EU institutions. It is therefore recommended 

to place the EU emblem at a distance from the third-party 

organisationôs logo.

The placement of the EU emblem depends on the design of 

the publication.

Apart from the emblem, no other visual identity or logo may 

be used to highlight the EU support. 



Placement of the EU emblem in case of co-branding 

When displayed in association with other logos (e.g. of 

beneficiaries or sponsors), the emblem must be displayed at 

least as prominently and visibly as the other logos.

The beneficiaries may use the emblem without first having 

obtained approval from the granting authority. This does 

not, however, give them the right to exclusive use.

Moreover, they may not appropriate the emblem or any similar 

trade mark or logo, either by registration or by any other means.

The placement of the EU emblem depends on the design of 

the publication.



Placement of the EU emblem ï Donôts 

Do not choose a font other than Arial, 

Auto, Calibri, Garamond, Tahoma, 

Trebuchet, Ubuntu or Verdana.

Funded by
the European Union
NextGenerationEU

Do not add the name of the 

programme to the funding 

statement.

Name of EU programme

Do not make the text 

disproportionally bigger or smaller 

compared to the EU emblem.

FUNDED BY

THE European Union
NEXTGENERATIONEU

Do not write the name of the 

programme in conjunction with 

the EU emblem.

NAME OF THE 

PROGRAMME

Do not add a graphical element 

with the name of the EU 

programme

Name of EU programme

Do not replace the EU emblem 

with any other graphic 

element.

Do not write in all capital letters.

FUNDED BY

NEXTGENERATIONEU

THE EUROPEAN UNION

Do not modify the text proportions.

Funded by

The european union
Nextgenerationeu

Do not add other graphic elements.

Do not use any colour other 

than Reflex blue, white or black.

Do not modify the EU emblem.

Funded by
The European Union
NextGenerationEU

Do not replace the EU emblem with 

the European Commission logo.

Do not write óEUô. It must always 

be spelled out as óEuropeanô 

Funded by

the EU
NextGenerationEU

Do not use any font effects.

Funded by

the EU
NextGenerationEU



Can the logos of other sponsors / 

partners be displayed? (e.g. for trust funds 

financed by other donors) 

Would we still be allowed to use national 

logos alongside the EU emblem?

Frequently asked questions (1/2)

Yes. The provisions are about acknowledging the EU support by displaying

the EU emblem correctly and prominently, but if there is financial support and

involvement from the Member State and/or other partners, their logos can of

course be displayed in order to highlight their respective support and involvement.

When displayed in association with other logos (e.g. of beneficiaries or sponsors),

the EU emblem must be shown at least as prominently and visibly as the

other logos and be at least the same size as the biggest of the other logos.

Yes. The logos of other (funding) partners can of course be displayed to

acknowledge their respective support. However, they must not be larger than the

EU emblem.

European Commission, 2022. Communication and visibility rules, European funding programmes 2021 ï 2027: Guidance

for Member states

https://op.europa.eu/en/publication-detail/-/publication/d1d3df9b-03e9-11ed-acce-01aa75ed71a1/language-en
https://op.europa.eu/en/publication-detail/-/publication/d1d3df9b-03e9-11ed-acce-01aa75ed71a1/language-en


Frequently asked questions (2/2)

Can we still mention the programmeôs 

name in social media hashtags or in other 

communication material?

Yes, of course. You are even encouraged to do so, in particular in cases 

of programmes that resonate widely with the public and constitute a 

recognisable sub-brand of the EU.

As a rule, the EU emblem and the funding statement always go hand in 

hand and must not be separated. Both are essential to acknowledge EU support. 

Can the funding statement and EU 

emblem be used separately? Can a 

minimalistic approach be used, when the 

organising government also uses a minimal 

approach, for example by using only the logo, 

without mentioning óFunded by the European 

Unionô? Could this be acceptable for social 

media posts and in short films etc.? 

European Commission, 2022. Communication and visibility rules, European funding programmes 2021 ï 2027: Guidance

for Member states

https://op.europa.eu/en/publication-detail/-/publication/d1d3df9b-03e9-11ed-acce-01aa75ed71a1/language-en
https://op.europa.eu/en/publication-detail/-/publication/d1d3df9b-03e9-11ed-acce-01aa75ed71a1/language-en


Without prejudice to Art. 34 of the RRF Regulation, Member State information, communication and publicity for funding in 

implementation of the RRP shall be at least of the same level as that required by the rules of the Member State for 

public funding without contributions from the Union budget.

RRF Financing Agreement (Art. 10), Loan Agreement (Art. 19) 

1



RRF Financing Agreement (Art. 10), Loan Agreement (Art. 19) 

In order to respect its obligations under Art. 34(2) of the RRF Regulation, and in particular to ensure provision of coherent, 

effective and proportionate targeted information to multiple audiences, including the media and the public, the Member 

State shall:

A. Have a strategy at Member State level to raise awareness and ensure recognition of the RRFôs contribution to 

Europeôs recovery and, in particular, the twin green and digital transitions.

B. Where applicable, correctly and prominently display in all communication activities at project and Member 

State level the EU emblem with an appropriate funding statement that reads (translated into local languages where 

appropriate) ñfunded by the European Union ï NextGenerationEUò.

C. Establish and maintain a single web space providing information on the RRP and related projects and communicate 

the dedicated web link to the Commission.

D. Ensure that the final recipients of Union funding under the RRF acknowledge the origin and ensure the visibility 

of the Union funding.

2



Slovakia | National recovery and resilience website of Slovakia

RRP single web space examples (1/2)

https://www.planobnovy.sk/


Czech Republic | National recovery and resilience website of Czech Republic

RRP single web space examples (2/2)

https://www.planobnovycr.cz/


RRF Financing Agreement (Art. 10), Loan Agreement (Art. 19) 

3. When displayed in association with 

another logo, the European Union 

emblem must be displayed at least as 

prominently and visibly as the other 

logos. The emblem must remain distinct 

and separate and cannot be modified by 

adding other visual marks, brands or 

text. Apart from the emblem, no other 

visual identity or logo may be used to 

highlight the EU support



RRF Financing Agreement (Art. 10), Loan Agreement (Art. 19) 

Where applicable, the Member State shall indicate the 

following disclaimer (translated into local languages 

where appropriate): ñFunded by the European Union ï 

NextGenerationEUò. Views and opinions expressed are 

however those of the author(s) only and do not necessarily 

reflect those of the European Union or European 

Commission. Neither the European Union nor the European 

Commission can be held responsible for them.ò

The Member State grants the 

Commission the right to use free 

of charge the communication 

materials relating to the RRP.

Discussed previously

2 3

Any communication or 

dissemination activity that 

relates to the RRP and is made 

by the Member State in any 

form and using any means 

shall use factually 

accurate information.

1



10-minute break



Guidance on RRP 

communication & 

visibility



RRP communication & visibility: other key sources of information

European Commission, 2021. The use of the EU emblem in 

the context of EU programmes, 2021-2027: Operational 

guidelines for recipients of EU funding

European Commission, (n.d.). Informative material "10 

ways for recipients of EU funding to communicate and 

ensure EU visibilityò

ÅEuropean Commission, 2022. Communication 

and visibility rules, European funding 

programmes 2021 ï2027: Guidance for Member 

states

ÅEuropean Commission, 2022. Support kit for EU 

visibility: 2021 ï2027, Brand book for managing 

authorities and project beneficiaries

European Commission, (n.d.). Download centre for visual 

elements

https://commission.europa.eu/system/files/2021-05/eu-emblem-rules_en.pdf
https://commission.europa.eu/funding-tenders/managing-your-project/communicating-and-raising-eu-visibility_en
https://op.europa.eu/en/publication-detail/-/publication/d1d3df9b-03e9-11ed-acce-01aa75ed71a1/language-en
https://ec.europa.eu/regional_policy/sources/policy/communication/support_kit_visibility_2127_en.pdf
https://ec.europa.eu/regional_policy/information-sources/logo-download-center_en


COMMUNICATION 

STRATEGY

Key elements

RRP communication & visibility: Communication strategies

Communicate adoption of the final RRP and key milestones.4.

Establish a central web space for RRP information and related projects.5.

6. Coordinate communication on selected priority projects with the Commission.

Raise awareness of RRF's role in Europe's recovery, especially in green and digital 

transitions.
1.

Implement joint communication actions with the European Commission and its 

Representation.
2.

Display EU emblem with funding statement "funded by the European Union ï 

NextGenerationEU".
3.



COMMUNICATION 

PLANS

Key elements

RRP communication & visibility: Communication plans

This plan must be based on sound analysis, proper sequencing, and an appropriate budget, 

ensuring the requisite scale and focus to achieve impact. At minimum, it should cover the 

elements set out:

4. Approach

1. Narrative

2. Objectives

3. Audiences

8. Budget

5. Activities

6. Measuring impact

7. Risks



RRP communication & visibility: Communication activities

COMMUNICATION 

ACTIVITIES

Focus on raising awareness 

of key reforms and 

investments as a part of a 

European response, notably 

in the context of REPowerEU; 

and improving the knowledge 

of RRPs and their purpose for 

the general public

Ensuring that the high-level political endorsement of the RRP is sufficiently visible.3.

Communicate on landmark projects and attribute their realization to the RRF.4.

Encourage potential beneficiaries to apply for funding within the framework of the RRP.5.

Showcase overall progress with implementation of both reforms and investments, notably 

in the context of REPowerEU, including in regular exchanges with social partners, affected 

communities and the civil society at large.

6.

Illustrate why reforms and investments are beneficial to society, Europeôs recovery, green 

and digital transition, and energy security with practical evidence.
2.

Explain and recall the goals of its RRP and its benefits for the Member State.1.

European Commission, 2023. Commission notice, Guidance on Recovery and Resilience Plans in the context of REPowerEU

https://eur-lex.europa.eu/legal-content/EN/TXT/?uri=CELEX%3A52023XC0303%2801%29&qid=1677849385817


PROJECTS OF THE 

STRATEGIC 

IMPORTANCE

Particular attention is to be 

paid to the operations of 

strategic importance

RRP communication & visibility: Strategic projects

When strategic communication activities are foreseen as part of a specific programme or project, 

implementing partner should:

produce a Strategic Communication Plan.

organise a communication event or activity*, as appropriate.

involve the Commission and the responsible managing authority in a timely manner.

* Ensuring communication activities are data driven is critical to their success.



VISUAL GUIDELINES

Informational material 

Support Kit for EU visibility: 

2021 ï 2027 Brand book 

explains the use of different 

elements and 

recommendations regarding 

their use to ensure uniform 

practice

RRP communication & visibility: Visual guidelines

Informational material includes, for example:

Legal requirements1.

Requirements and use of EU emblem 

and the funding statement
2.

Guidance regarding physical visual 

elements (for example, plaques, 

billboards and posters or electronic 

displays, stickers)

3.

Interreg and NextGeneration EU 

guidance
4. Guidance on typography & iconography 

(fonts, font sizes, colours, etc.)
7.

Guidance regarding events 

& promotional items
6.

Guidance regarding visual elements for 

online communication (for example, 

websites, social media 

(including posts, etc)

5.

1. European Commission, 2022. Communication and visibility rules, European Union funding programmes 2021-2027: Guidance for Member 

States

2. European Commission, 2022. Support kit for EU visibility: 2021 ï 2027, Brand book for managing authorities and project beneficiaries

https://op.europa.eu/en/publication-detail/-/publication/d1d3df9b-03e9-11ed-acce-01aa75ed71a1/language-en
https://op.europa.eu/en/publication-detail/-/publication/d1d3df9b-03e9-11ed-acce-01aa75ed71a1/language-en
https://ec.europa.eu/regional_policy/sources/policy/communication/support_kit_visibility_2127_en.pdf


In summary: Checklist for 10 general visibility rules for EU funding 

programmes 2021-2027

All recipients to acknowledge the origin and ensure the 

visibility of the EU funding received

Link to the EUôs priorities

Engage in specific communication activities 

(depending on the programme)

Display the EU emblem correctly and prominently

Display simple funding statement, mentioning the EU 

support

Use accurate information

Involve the granting authority / EU when communicating 

(depending on the programme)

Remember that communication and visibility expenditure 

generally counts among eligible costs

Grant the EU the right to use communication material

Expect financial reductions in case of non-respect of 

contractual obligations

European Commission, 2022. Communication and visibility rules, European funding programmes 2021 ï 2027: Guidance

for Member states

https://op.europa.eu/en/publication-detail/-/publication/d1d3df9b-03e9-11ed-acce-01aa75ed71a1/language-en
https://op.europa.eu/en/publication-detail/-/publication/d1d3df9b-03e9-11ed-acce-01aa75ed71a1/language-en


RRP communication 

in practice: examples 

from Member States



Communication materials: types and placements

1. Digital communication 2. Informative materials 3. Events

Social media

Websites

Digital banners and advertisements

Video and audio materials

Billboards, plaques and posters

Printed informative materials

Invitations

Presentations



1. Digital 

communication 

materials



Digital communication (1/10)
Social media: Visibility as part of the social media profile

On social media profiles the EU emblem 

and the funding statement can be 

applied on the:

Å profile, or 

Å banner pictures

The banner option offers sufficient 

space to integrate both the EU 

emblem and the funding statement, 

making it a recommended choice.



Facebook and Instagram 

post format (1:1)

Facebook and Instagram story format 

(1080x1920)

Digital communication (2/10)
Social media: General rules and examples for posts

Social media post should mention the 

support from the EU using brand 

elements, and/or mentioning in the 

text.The beneficiary can vary these 

approaches between individual posts.

Include disclaimer in the description 

translated into the local language:

óThis publication was funded by the 

European Union ï NextGenerationEU. 

Its contents are the sole responsibility of 

<name of the author/partner> and do 

not necessarily reflect the views of the 

European Union.ô



Digital communication (3/10)
Social media: Example from Latvia RRP campaign

RRP communication campaign 

in Latvia

Target audience

General audience with the focus 

on the region

Period: February ï March, 2024

Social media channels 

(Ministry of Finance)

Facebook, Instagram, X (Twitter), 

Threads, YouTube.

Facebook and Instagram timeline 

or feed post format (1:1)

Facebook and Instagram 

story format (1080x1920)



X (Twitter) and Threads square format (1:1)

Digital communication (4/10)
Social media: Example from Latvia RRP campaign

X / Twitter horizontal format (2:1)



Facebook timeline post example

Digital communication (5/10)
Social media: Example from Latvia RRP campaign

Source: Facebook profile 

of the Ministry of Finance 

of the Republic of Latvia

https://www.facebook.com/photo?fbid=798402108995514&set=a.216807627154968
https://www.facebook.com/photo?fbid=798402108995514&set=a.216807627154968
https://www.facebook.com/photo?fbid=798402108995514&set=a.216807627154968


Digital communication (6/10)
Websites: General rules and recommendations

The EU emblem shall be prominently 

featured on websites

Å Consider the size of the EU emblem 

relative to other potential logos, 

ensuring ample space for both the 

emblem and the funding statement.

Å Best practice suggests positioning 

the EU emblem and fund reference 

within the initial viewing area of 

digital devices, eliminating the 

need for users to scroll down the 

page.

Belgium | National recovery and resilience website of Belgium 

https://nextgenbelgium.be/


Source: Czechia RRP website, section ñAKTUALITYò

Digital communication (7/10)
Digital banners and advertisements: General rule and example

Digital assets, including digital posters, 

banners and advertisements directly 

related to the RRP projects and reforms 

should be branded with the EU 

emblem and the funding statement 

(funded by the European Union ï 

NextGenerationEU).

Digital poster examples

https://www.planobnovycr.cz/aktuality


Digital communication (8/10)
Video and audio materials: General rules

The visuals, including videos, should 

be branded with the EU emblem and 

the funding statement (funded by the 

European Union ï NextGenerationEU).

Include disclaimer in the description 

translated into the local language:

óThis <video/film/recording> was funded 

by the European Union ï 

NextGenerationEU. Its contents are the 

sole responsibility of <name of the 

author/partner> and do not necessarily 

reflect the views of the European 

Union.ô Source: Slovakiaôs RRP video on YouTube

https://www.youtube.com/watch?v=bPgfeg120Zc


First video frame Last video frame

Digital communication (9/10)
Video and audio materials: Video example

Source: Slovakiaôs RRP video on YouTube

https://www.youtube.com/watch?v=tiXTLtcWyso


Digital communication (10/10)
Video and audio materials: Legal aspects

Image rights and sound recordings

If any personal data (such as images of natural persons, their voices or any other private personal attributes) is featured in a

recognizable manner in the communication and visibility materials of an EU-funded action, implementing partners must obtain 

formal consent through statements from the persons concerned (or, in the case of minors, from the persons exercising 

parental authority) giving their consent for the specified use of their image, voice or other private personal attribute and, on request, 

submit copies of those statements to the EU. Partners must take the requisite steps to obtain such consent in accordance with the 

legal provisions applicable.

Intellectual property rights of buildings and artworks should be cleared with the right holders before being reproduced in any 

communication material.

Copyright notice 

Where applicable, the granting authority will insert the following information: ñÉ ï[year] ï[name of the copyright owner]. All rights 

reserved. Licensed to the [name of granting authority] under conditions.ò 



2. Informative 

materials



Informative materials should be 

branded with the EU emblem and the 

funding statement (funded by the 

European Union ï NextGenerationEU).

Informative materials (1/6)
Billboards, plaques and posters: General rules and recommendations 

Billboard example



Informative materials (2/6)
Billboards

Main elements: title and EU emblem 

and the funding statement.

Other elements: partner logo(s), 

project description, financial 

contribution, duration, picture, website, 

QR code etc.

Billboards and plaques should be:

Å Placed on the operation site, as 

soon as the physical 

implementation or the purchase 

of equipment starts.

Å Readily visible to the public.

 



Informative materials (3/6)
Plaques

Plaque example

Source: European Parliament, 2023. Multimedia Centre. Medical Equipment financed by the RRF/European Next 

Generation funds in an hospital of Madrid (Spain)


