APPENDIX C1

OUTDOOR STRATEGIC CO-MARKETING: Assessment criteria and statement of compliance
Campaigns for newly created medium-haul routes within Europe with Menorca and Ibiza airports
Mr/Ms

National ID no. 
on behalf of and representing the company,

with tax code 
 and address at (street/square) 
 

no.
, floor 
,
town 
, province 
,
country 
, postcode 
. 




Name of campaign/activity: 
                           

               
1. Discount offered by the applicant, expressed as a percentage: (taxes included)
2. Market at which the campaign/activity is aimed: (indicate with X): see appendix C2

	Priority markets
	

	Mature markets
	

	Other markets
	


3. Number of products that will be advertised in the campaign/activity: (indicate with X): 
	1 product
	

	2 products
	

	3 products
	


4. Type of actions that make up the campaign/activity: (indicate with X)
	Online advertising
	

	Offline advertising
	

	Outdoor advertising
	

	Street marketing
	

	Public relations
	


5. Chosen media
	TV*
	

	Radio*
	

	Printed media*
	

	Social networks
	

	Web
	

	Hoardings/lightboxes
	

	Events
	


       *National coverage in the market of influence. 
I MAKE THE FOLLOWING STATEMENT OF COMPLIANCE THAT,
1. For the route and period specified in the application form, and to which this document refers, we had no routes of similar characteristics in 2018, so the proposal relates to a newly created medium-haul route within Europe. 
2. Enclosed with this document is the technical report, which contains a description of the proposed campaign/activities.
3. All the information included in this document and the activities described in the technical report are planned to be executed in accordance with the indications of time and form set out in both documents.  
And in witness whereof, in the presence of the Strategic Tourism Agency of the Balearic Islands (AETIB), I hereby sign and issue this document. 
In _______________, on _____ of ________________, 2019
(Signature and company stamp)
TO THE OFFICE OF THE CHAIR OF THE AETIB.
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